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Abstract

Nowadays, broadcasting is divided into traditional broadcasting and Over-the-top
service. In this regard, Malaysia enacted the Communications and Multimedia Act
(CMA) 1998, which regulates content, advertisement, appropriate content for young
people, accessible content for disabilities in traditional broadcasting. In the meantime,
contents that are broadcasted via OTT are not under this requirement. However,
there is the Malaysian Communications and Multimedia Content Code, which is
the best practice to encourage voluntarily OTT service providers to provide consumer
protection via their OTT services. In addition, professional organizations can assist

to raise awareness for OTT service providers to concern about this issue.
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Baker & McKenzie. (2012). Guide to Media and Content Regulation in Asia Pacific. Retrieved from https://

docplayer.net/3707622-Guide-to-media-and-content-regulation-in-asia-pacific.html (accessed 20 October 2020).
*  MM.FM. Abdan, “The Content Code Media Self-Regulation”, presented at Putrajaya. Oct 2013. Availabel: http://

www.skmm.gov.my/skmmgovmy/media/General/pdf/Mohd-Mustaffa-Fazil-Mohd-Abdan-The-Content-Code-

Media-Self-Regulation.pdf (accessed 20 October 2020).
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Pay television matrix for Malaysia. Retrieved from https://asiavia.org/wp-content/uploads/2018/10/FINAL_2017-

18-pay-TV-matrix-Malaysia.pdf (accessed 20 October 2020).

The Communications and Multimedia Content Forum of Malaysia. The Malaysian Communications and

Multimedia Content Code. P. 6-7. Retrieved from https://www.mcmc.gov.my/skmmgovmy /files/attachments/

ContentCode.pdf (accessed 20 October 2020).
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The Film Censorship Board of Malaysia a@imﬂﬁa"\‘iﬁm Ministry of Home Affair fidnasTuay the Film Censorship
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flun The Ministry of Home Affair Malaysia. FAQ. https://www.moha.gov.my/index.php/en/component/content/

article/122-maklumat-korporat/maklumat-bahagian/lembaga-penapis-filem/189-f-a-q (accessed 13 June 2024).

The Communications and Multimedia Content Forum of Malaysia. The Malaysian Communications and Multimedia

Content Code. P. 12-17. Retrieved from https://www.mcmc.gov.my/skmmgovmy/files/attachments/Content

Code.pdf (accessed 20 October 2020).
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Content Code. P. 21-26. Retrieved from https://www.mcmc.gov.my/skmmgovmy/files/attachments/Content
Code.pdf (accessed 20 October 2020).
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